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NUESTROS MERCADOS PRINCIPALES

SEGURIDAD DE LA

INFORMACION
Innovaciones en emision de tarjetas Soluciones de seguridad para cada
financieras y seguridad demostrada uno de sus pasos a través de la hube
para transacciones digitales — en el local para una utilizacién

completa de la nube
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SEGMENTOS DE MERCADO

CONSUMIDOR CIUDADANO EMPRESA
TRANSFORME LA PROTEGE A LOS ASEGURE SU LUGAR EN LA
EXPERIENCIA DEL CIUDADANOS, FRONTERAS NUBE
CONSUMIDOR Y PRESUPUESTOS
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PORTFOLIO

SEGMENTO PARA EL CONSUMIDOR

Emision de Tarjetas Emisién In- Autenticacion Moévil Transacciones Seguras
de Alto Volumen stantdnea de
Tarjetas
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EL EFECTIVO TODAVIA REINA




¢ CUANTOS SON LOS NO BANCARIZADOS?

Adults with an ':\,
account at a form N
financial institut oo i 3

m0-20 210 ’

W 21-40 -
8 51 80 Millones

m 61-80
81 -100
¥ Nodata

SOURCE: World Bank

Aunqgue el porcentaje de los adultos que tienen una cuenta bancaria ha crecido un
12% desde el 2011.

Hoy en dia, 2 billones de adultos siguen sin tener una cuenta bancaria.

Fuente: World Bank Global Findex
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EL POTENCIAL DE INCLUSION FINANCIERA

FIGURE 1. Financial services revenue potential assuming 100 percent penetration of the unbanked in
emerging markets

Personal Banking MSME Banking

Estimated financial services consumption increase through 100% banking Estimated Revenues in meeting Credit Gap

penetration and increased utilization by adult population (USD bn) to Micro, Small and Medium Enterprises
(USD bn)

79 Latin America
& Caribbean

Asia Pacific - 95
— &

& Central Asia

4 Eastern Europe . 34
22 22

8 6 7 Africa &
- - | — - Middle East o7
2014 Potential 2014 Potential 2014 Potential 2014 Potential
I rormal SME Lending
I rormal Micro & Informal MSME Lending
Potential Fee Revenue

Asia Pacific Latin America Eastern European  Africa & Middle
& Caribbean and Central Asia  East

Income band of adults

$3-$8kpa. [N $1-s3kpa. [ <s1xpa

Source: Accenture Research Estimates based on World Bank Global Consumption, Global Findex, IFC Enterprise Finance Gap databases
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EL POTENCIAL DE INCLUSION FINANCIERA

FIGURE 2. Consumer market pyramid—emerging markets
Who are the potential mass market customers for banks?
Estimated adult (15+) population size by income expenditure (PPP) bands and firms by number of employees

) Retail Commercial ;
o Commercial
Affluent
¢ 0.6bn s pprket  Small & Medium |
— Enterprises ~27m Firms
136 Low Income (5+ employees)
s ($1k - $3k p.a)
Lowest Income Micro & Informal
c. 2.3bn ($0.5k - $1k pa.) Enterprises ~370m Firms

(0-4 Employees)

Micro segment (<$0.5k p.a))

'Note: $456p.a. is the $1.25p/d| poverty line
Source: World Bank and IFC's SME Banking Knowledge Guide
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EFECTIVO PARA ECOMMERCE

USE OF CASH PAYMENTS IN LATIN AMERICAN E-COMMERCE, 2016

@ Brazil 25%

‘g' Mexico 22%
Colombia 34%
Argentina 40%

4

‘ ' Peru 33%

Source: E-Bit, PayU, the Paypers, AMIPCI, AMI analysis
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CHEQUES Y TRANSFERENCIAS: CAMBIO EN LA MEZCLA DE PAGOS

Figure 1.4 Comparison of Non-Cash Transactions (Billion) and Change in Payments Mix (%), by Region, 2010, 2013-2014
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Source: Capgemini financial Services, ECB Statistical Data, Bank for International Settlements, Country’s
Central Bank Annual Reports
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Mobilae Maoabile
subscriptions subscription
(Z2013) penastration
Bolivia Tigo Money Tigo 2012 F00,000 10425 704 k.
Brazil Miew Dinheino Claro, Bradesco 2013 na 271,099 790 -
Brazil O Carteira (K, Visa 2007 nsSa 271,090 7o —
TiM hultibank Ti#A, Multibank p— 1 Ao T .
Brazil C3ixa Caba, MasterCard 2015 na 271,099 790
Brazil ZLuUm Wiwo, MasterCard 2013 284 000 271,090 700 0185
Colombia Ahormro a la Claro, Tigo, 2013 280,000 50,295,114 196
Mano BanColombia
Tigo, Clarno,
Colombia CaviFPlata DAVTWIEMN DA, 2011 2000000 50295114 A
Redeban
) Claro, Grupo &wal, -
Colombia Transfer foval Banco de Bogota 2012 na 50,295,114
Mobile Mone Maowistar, Claro,
Ecuador ' ' ¥ Banco Central de 2015 45 570 17,541,754 030
Platform
Ecuador
Guatemala Tigo Monsy Tigo 2011 250,000 21,716,357 1%
Haiti Tcho Teh Digicel, Scotiabank, 5., 1,000,000 7,160,200 15%
cho Toho vellow Pepper 0 JOO0D,0004+ 160
Maéxico Transfer Telcel, Banamex, 2012 n/a 105,005,729 —
Inowrsa
Paraguay Enwvios Personal Personal 2013 500,000 7053267 T
Tigo, Bamnco
Continental, Itad - - - _
Paraguay Tigo Monsy Unibanco, Vision 2008 1,200,000 FO53 207 175
Banco
Perd Tu dinero movil Mavistar, MasterCard, 5., n/a 29,793,297 -

MowoPayment




BITCOIN Y BLOCKCHAIN

o g

o / \ /
@ A verified transaction
@ . E Q caninvolve
@ cryptocurrency, cryptocurrency
contracts, records,

D‘\D/D or other information.

Someone requests Validation

a transaction. The requested
transaction is
broadcast to a P2P
network consisting
of computers,
known as nodes.

The network of nodes
validates the transaction
and the user’s status
using known algorithms.

Has no intrinsic
value in that is not
redeemable for
another commodity
such as gold.

Once verified, the
transaction is
combined with

. . . . . . . . . . . . other transactions
to create a new
block of data for
the ledger,

Has no physical
form and exists only
in the network.

The transaction The new block is then assed to the
is complete. existing blockchain, in a way that is
permanent and unalterable.

Its supply is not
determined by

a central bank
and the network is
completely
decentralized.

,_______________________________________
!!‘
. e . — — —— — — — — — — — — ——— —— — ———— — — —— — —— = — —— - —
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.

| weare
|

Wearables: Son dispositivos
portatiles que tienen capacidades
de pagos “contactless” y
capacidades biométricas

Utilizan la tecnologia NFC-igual
gue los dispositivos moviles para
e-wallets

Ventaja Principal: estan siempre
encendidos, siempre disponibles, y
funcionan con minima friccion.

Desventaja Principal: la
seguridad de kis wearables
todavia no han sido comprobados
completamente. Los consumidores
todavia se sienten mas comodos y
seguros usando pagos en linea o
tarjetas bancarias.




CASO DE USO: VISA OLYMPIC PAYMENT RINGS
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USAGE OF MOBILE PAYMENTS

MITO #1: La Adopcion de pagos moviles matara le existencia

de tarjetas

“although many consumers are trying Apple Pay, they are not becoming habitual users.
Usage was down 41% in the last 2 years, and the study also revealed that consumers
are consciously choosing to use another form of payment — namely, a card”

USAGE: SO, WHY HAVEN'T YOU USED IT?

Mar 15 [EYEE

12.0% 31.0% - 16.0%
Jun 15 [RERES

10.0% 31.0%

5.0% 10.0% 30.0% 11.0%
Mar 16 [RERIES

70% 15.0% 12.0%

10.5% FAV 13.1% 51% 12.5% 5.5%
Oct 16 pEEYS

11.4% 7.0% 12.8% 54%  105% 5.2%
76% 14.0% 6.5% 14.0%

12.0%
Oct 15 [plOA%Y

Jun 16 (KW

Mar 17 [EEEES 4.7%
80%

0 10% 20% 30% 40% 50% 60%

70% 90%

100%

. I'm not yet comfortable with how to use it.
. This store doesn't accept it. . | didn't want to use mobile pay for this transaction. . | didn't have my phone on me

. | didn't know whether the store accepts Apple Pay . | get rewards or points for using a different payment method

. | forgot to use it . It takes too long

. | was worried it might not work | paid with/Wanted to use CASH

Other, please specify

Source: Apple Pay Adoption Tracker, March 2017




LA DEMANDA GLOBAL DE TARJETAS

MITO #2 : La produccidn de tarjetas emitidas reducira debido

a ladisminucion en la demanda de tarjetas.

La demanda global de
tarjetas continta Demanda global de tarjetas sigue creciendo
creciendo a una tasa
anual compuesta
(TCAC) del 6%

(de 2015 a 2020).

147 154
12,2 130 =
- 11,3

9,11
La emision anual de T
tarjetas se mantiene _ o Bso B2 W B @O 62
constante en 20 3o P43
aproximadamente el II I I I I I I I I I
40% de tasas de

tarjetaS en CerUIaC|én 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

@ Tasjetas en circulacion @ Emision anual de tarjetas:

Tarjetas (mil millones)

Fuentes: Euromonitor, ICMA, Smart Card Association, Entrust Datacard Analytics.
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TARJETAS DE DEBITO IMPULSARAN EL CRECIMIENTO

Latin American Card Payment Value by Card

» Por primera vez en la region para el
Type 2005-2020

afo 2020, se estima que el valor total
del pago con tarjeta de débito sera
mayor que el crédito.

700

600

Dado que los productos de débito
ofrecen a los clientes de las
instituciones financieras con poco
riesgo de pérdida, que son los

500

consumidores de ingresos en general,
medio e inferior y estrechamente en

400
. . . Dz 300
linea con las estrategias de inclusion :
financiera de ser desplegado a traves
de la regiéon 20
Los principales impulsores de la 10
mayor acceso a los servicios I I . II
financieros a los consumidores han i - L]

sido la politica de pago del gobierno y 2005 2010 2015 2020
los operadores de redes moviles uCredit mDebit m=Pre-paid m Store
(MNO de) que entran en el espacio de

pago.

US$ billion, constant 2015 rsp

o

o

Source: Euromonitor




CRECIMIENTO SALUDABLE EN LA INDUSTRIA DE PAGOS

Global payments Payments revenue 2009-2019 CAGR, CAGR,
$ trillion (2013-2014)  (2014-2019)
revenues grew +6% Percent Percent
o/
9% in 2014, ” R o,
compared to 4%
+11 +6
the years before,
and are
expected to APAC +4 +7
0
grow 6% per En " p
year for the next LatAm
5 yeal"S North America +3 +5
201 2012 2013 2014 2019F
Share of
total banking 37 38 38 40 40
Percent

Source: McKinsey Global Payments Map
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GLOBAL MOBILE PAYMENT MARKET

Total revenue of global mobile payment market from 2015 to
2019
(in billion U.S. dollars)

930
780
620
l

2015 2016* 2017* 2018* 2019*

Source: TrendForce, NFC World and Statista 2017
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FORECASTED DIGITAL PURCHASES BY DEVICE TYPE, 2020

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

Digital purchases by device type (US$)

0%

Australia Brazil China India

mComputer m=Mobile mTablet =»Wearables

Source: Euromonitor
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MOBILE SHOPPERS USING MOBILE WALLETS

‘.d

Source: Global Mobile Wallets 2017: Competitors and Market Opportunities by yStats.com
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MOBILE READINESS

Singapore Colombia 324

Canada Germany 316

United States it £ Thailand ©31.6

The global average of overall
readiness for mobile payments

Source: MasterCard Mobile Payments Readiness Index
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PAGO MOVIL VS. ACEPTACION DE PAGO MOVIL

Los pagos moviles se producen La aceptacion de pagos moviles

cuando un cliente paga usando un significa que un comerciante

Smartphone, una tableta o un puede aceptar pagos a traves de

dispositivo portatil. un terminal POS con tecnologia
NCF.
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LA REALIDAD DE LA ADOPCION DEL COMERCIANTE

La implementacion de “NCF Enabled POS Terminals” esta lenta

POS Enablement & Acceptance of Mobile Payments By 2021, roughly

100% 6 6 %

90% .

80% of POS terminals

70% 60% 63% 66% will be NFC-enabled...

60% 5%

50% 45%

40% but Only

30% ) 21% 23% 24% 25% (o)

20% 17% (o

10%

e O . . will actually be

2017 2018 2019 2020 2021 accepting mobile

I NFC Enabled POS I °; of Total POS Terminals Accepting M-PCS . DaymeﬂtS.

Source: EMV and NFC: US Merchant Implementation Status, 2016, Aite
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LA ADOPCION DE LA CARTERA MOVIL ESTA ATASCADO EN NEUTRAL

“Cuando se trata de usar en la tienda,

The Mobile Wallets Resutts hrein, es obvio que esta atascado en

And T\\e\j‘te...\mdem\\e\m\\\g

Qh

neutral. La mayoria de los
consumidores no los usan cuando
pueden, y las nuevas tasas de
adopcion se han nivelados- excepto
por Apple Pay, donde han disminuido
visiblemente. Los consumidores no
estan tan emocionados, y dado que
el entusiasmo se ha calmado,
simplemente no hay motivacion para
gue los comerciantes cambien sus
equipos actuales".

Source: Pymnts.com Report "The Mobile Wallets Results Are In, And They're...Underwhelming”
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(ESTAMOS LISTOS?

LOS CONSUMIDORES NO ESTAN PREPARADOS PARA

ADOPTAR LOS PAGOS MOVILES DE FORMA SIGNIFICATIVA

CONSUMER PAYMENTS SALES COMPARISON -
Para el afno 2021, solo el 2%

8000 10% p
de las ventas ocurriran a
6000 8% 5 5Vi
i través de pagos POS moviles.
4000
4%
2000 29 47% de los consumidores
0 0% dicen que no es probable que
2017 2018 2019 2020 2021 nunca cargue su informacion
mmmm Total Commerce (billions) mmmm M-POS (billions) de tarjeta de pago en su

= M-POS as % of Total Commerce

teléfono movil.

Why Don’t More Consumers Go Mobile?
91 % Eﬂ\:/(rlwlrgnlzrr:wf;{rlw(:;cji 40% Security concerns 34% No clear benefit 26% Risk of losing phone

Source: Mobile Payments Platforms & Markets: How High is Up?, Mercator, March 2017; JPM Chase 2016 Consumer Commerce Study; U.S.
Consumer Payments Study, TSYS, 2015.
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What Consumers Want
From Digital Banking

INSTANT GRATIFICATION
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Seamless
Experiences
Across All
Channels

L 8 vsoury

t“v

MOBILE ONLINE

IN-BRANCH

oy
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EL PODER ELEGIR- ES LA CLAVE HACIA EL EXITO

La Experiencia Que Yo Quiero
La competencia esta activamente persiguiendo

estrategias omni canales, su banco debe
ofrecer opciones que realmente satisfaga los
deseos de consumidores

Critical Concept

Offer a range of digital & physical
elements consumers can use to create
customized experiences

- Ernst & Young, Global Banking Qutlook 2015
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DESAFIO - DECISIONES DE INVERSION TECNOLOGICA

PARA SUS CLIENTES PARA INFRAESTRUCTURA INTERNA

W - I, 2 N\ -]\ = |
)8 Ve &)L

Mobile Online Self Service Location- Forensic Data Tablet-Based Real-Time Authentication
Payments Banking Kiosks Based Offers Analytics Training High-Value Methodology
Payments

TECHNOLOGY-DRIVEN DECISIONS

c Choose technology investments e Collect customer inputs, forensic data

° Build omni-channel experience e Continue to optimize the experience
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EMISION DE TARJETA FISICA + DIGITAL = SOLUCION COMPLETA

LA EMISION DIGITAL ES UN COMPLEMENTO A LA EMISION
INSTANTANEA DE TARJETAS, NO UN REEMPLAZO

@FINANQIAL
@) FinanciaL bi

s
1234 Skiduesl.s 3 4567
cusTouE e
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EMISION DE TARJETA FISICA + DIGITAL = SOLUCION COMPLETA

ISSUE A PHYSICAL CARD FIRST, THEN INSTANTLY TRANSMIT CARDHOLDER
INFORMATION TO YOUR TOKEN SERVICE PROVIDER PLATFORM FOR DIGITAL

CARD PROVISIONING. HERE'’S HOW IT WORKS.

Card request
1 through
Fll Software
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EMISION DE TARJETA FISICA + DIGITAL = SOLUCION COMPLETA

ISSUE A PHYSICAL CARD FIRST, THEN INSTANTLY TRANSMIT CARDHOLDER
INFORMATION TO YOUR TOKEN SERVICE PROVIDER PLATFORM FOR DIGITAL

CARD PROVISIONING. HERE'’S HOW IT WORKS.

EDC interfaces with
Card Management
System (CMS)

© Entrust Datacard Corporation. All rights reserved. @ E n t ru St Da ta C a rd !




EMISION DE TARJETA FISICA + DIGITAL = SOLUCION COMPLETA

ISSUE A PHYSICAL CARD FIRST, THEN INSTANTLY TRANSMIT CARDHOLDER
INFORMATION TO YOUR TOKEN SERVICE PROVIDER PLATFORM FOR DIGITAL

CARD PROVISIONING. HERE'’S HOW IT WORKS.

EDC produces
physical card in
branch

f*“‘l..l

fHn
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EMISION DE TARJETA FISICA + DIGITAL = SOLUCION COMPLETA

ISSUE A PHYSICAL CARD FIRST, THEN INSTANTLY TRANSMIT CARDHOLDER
INFORMATION TO YOUR TOKEN SERVICE PROVIDER PLATFORM FOR DIGITAL

CARD PROVISIONING. HERE'’S HOW IT WORKS.

EDC interfaces
with switch to
activate card

r’\l

—
p—
——
—_—
=
[
—
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PHYSICAL + DIGITAL CARD ISSUANCE = COMPLETE SOLUTION

ISSUE A PHYSICAL CARD FIRST, THEN INSTANTLY TRANSMIT CARDHOLDER
INFORMATION TO YOUR TOKEN SERVICE PROVIDER PLATFORM FOR DIGITAL
CARD PROVISIONING. HERE'’S HOW IT WORKS.

HHn
L

Cardholder data
5 sent to token
provider platform
F:.' FirstData.

VIS
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PHYSICAL + DIGITAL CARD ISSUANCE = COMPLETE SOLUTION

ISSUE A PHYSICAL CARD FIRST, THEN INSTANTLY TRANSMIT CARDHOLDER
INFORMATION TO YOUR TOKEN SERVICE PROVIDER PLATFORM FOR DIGITAL
CARD PROVISIONING. HERE'’S HOW IT WORKS.

HHn
L

Token provider
sends data to mobile
wallet provider

F FirstData
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PHYSICAL + DIGITAL CARD ISSUANCE = COMPLETE SOLUTION

ISSUE A PHYSICAL CARD FIRST, THEN INSTANTLY TRANSMIT CARDHOLDER
INFORMATION TO YOUR TOKEN SERVICE PROVIDER PLATFORM FOR DIGITAL
CARD PROVISIONING. HERE'’S HOW IT WORKS.

HHn
L

Mobile platform
provisions card
into wallet

F FirstData
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EMISION DE TARJETA FISICA + DIGITAL = SOLUCION
COMPLETA

ISSUE A PHYSICAL CARD FIRST, THEN INSTANTLY TRANSMIT CARDHOLDER
INFORMATION TO YOUR TOKEN SERVICE PROVIDER PLATFORM FOR DIGITAL
CARD PROVISIONING. HERE'’S HOW IT WORKS.

HHn
L

Consumer is

equipped with

digital and
physical cards

F FirstData
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IMPACTO DE LA EMISION INSTANTANEA EN TARJETAS DE

DEBIT
ACTIVE RATE

increases by :F
% H H
- 0000 0000 0O0O 00Q0

Lift for the life of the card for
incrementally Activated/Debit
Active cards

5-15" 4.

INCREASE - .
INACCOUNTSI | 1 |
OPENED S
PER BRANCH |

Fuente: informado por los clientes de emision
instantanea de Entrust Datacard.
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DEBITO

INCREMENTAL
TRANSACTIONS

75

20-30"

INCREMENTAL
. Transactions per DEBIT
' card, per month for / VOLUME LIFT
\ the life of the card /
——— W ST
PURCHASE
. INCENTIVES
#E/EﬁéEEHON “ Without: 50% 1st day purchase
INCREASE With: 95%+ st day purchase

Using a $40 Average
Ticket Transaction baseline

@ Entrust Datacard




IMPACTO DE LA EMISION INSTANTANEA EN TARJETAS DE

DEBIT
ACTIVE RATE

increases by :F
% H H
. 0000 D000 D000 0DQD

Lift for the life of the card for
incrementally Activated/Debit
Active cards

initial

7
SPEND

$300-$700+ 100*
PER CARD

LIFT
Spend that takes
place in days 1-7

Fuente: informado por los clientes de emision
instantanea de Entrust Datacard.
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card, per month for
\ the life of the card

INCREMENTALg!

CREDITO

Y 5E3t

Transactions per

i
i
‘
7
/
i
f

30-42°

INCREMENTAL
8 CHARGE
VOLUME LIFT

- ST

' DAY
PURCHASE
INCENTIVES

AVERAGE Without: 50% Tst day purchase

TRANSACTION With: 95%+ 1st day purchase
INCREASE

\ ST Average ticket increases
Using a $94 Average DAY upto?2 to 3_t|mes-W|th
Ticket Transaction baseline purchasing incentive

@ Entrust Datacard




IMPACTO DE LA EMISION INSTANTANEA EN TARJETAS DE
MARCAS COMPARTIDAS

INCREMENTAL
DEBIT TRANSACTIONS
ACTIVE RATE :l o
incgases by @ \\ 2 5 I=E=lts 30-79 A’
(o) | 111/
30-75 % 0000 D000 DOOO 0000 \\‘ |NCREM ENTAL
‘\ Transactions per ; ' ngﬁﬁg LIET
Lift for the life of the card for ; el BEmClaio g
incrementally Activated/Debit , the life of the card ;
Active cards i '
et initial S'r
DAY
SPEND PURCHASE
INCENTIVES
— % \
gEzROCoAF\?D7o°+ TI&:?QEMENTAI_ AVERAGE W@thout: 50% 1st day purchase
LIET TRANSACTION With: 95%+ 1st day purchase
S i INCREASE \ ST Average ticket increases
pf;ir; in daaySaL%s Using a $94 Average ‘ DAY up to2 to 3 times with
Ticket Transaction baseline purchasing incentive

Fuente: informado por los clientes de emision
instantanea de Entrust Datacard.
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IMPACTO DE USAR EMISION CENTRALIZADA PARA REMPLAZAR
TARJETAS PERDIDAS O ROBADAS

: ‘ROI"
TYPICALLY
29 43%“ 4 11 PORTFOLIO CV
- \ - /!

WILL SPEND LESS y MONTHS — / £ MARKET SHARE
REPLACEMENT CARD
PRSI I T IR P

10-25- BB
OF CUSTOMERS

WILL REQUIRE

CATEGORY

WILL DECREASE BY :' '\‘

43-54* . o \ 2+ ATTEMPTS TO
- 20 % . ACTIVATE CARD

WILL NEVER
BE ACTIVATED

CARDS IN
“TOP OF WALLET”

Fuente: informado por los clientes de emision
instantanea de Entrust Datacard.

@ Entrust Datacard
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PALABRAS SABIAS

"Ninguna forma de pago jamas ha
desaparecido desde la invencion de la
moneda, y las tarjetas son el estandar
de pago en este momento"

“Las tarjetas trabajan y la personas las
entiende. Mobile tendra su lugar en el
ecosistema de pagos, pero sera un
tiempo y es probable que las tarjetas y
pagos moviles coexistiran durante
algun tiempo”
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Thad Peterson
Title: Senior Analyst, Aite Group

ABOUT THAD PETERSON

» Thad Peterson is a senior analyst with Aite Group,
focusing on the evolution of the payment space, the
customer payment experience, and merchant
acquiring.

» Recognized as a global thought leader in payments,
Thad has a proven track record of identifying and
developing new opportunities and technologies in
payments and financial services. He has relevant
expertise in applying customer behavior to the
payments ecosystem in both corporate and startup
environments. Thad’s consulting background
includes engagements on credit and debit cards,
mobile payments, airline payment platforms,
consumer and merchant loyalty, payment technology
evolution, stored value, and product innovation. He
holds patents in customer authentication and real-
time mobile-enabled loyalty.
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En el futuro, cual sera la division entre métodos de
pagos alternativos y tarjetas financieras
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North America .

Based on percentage of eCommerce turnover
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LA ADOPCION MASIVA DE TARJETAS PERSONALIZADAS

Impacto de la tarjeta de crédito/débito personalizada

Aumento en tasas de Aumento del uso
adquisicion del comparado con tarjetas
tarjetahabiente financieras estandar

* Fuente: The Power of On-Demand Payment Cards and Personalization, George Wolbert.

© Entrust Datacard Corporation. All rights reserved.

Aumento de
tasas de
activacion de
tarjetas
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EL FUTURO ES FISICO, ES DIGITAL, ES PARA EL
CONSUMIDOR
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PRINT ON DEMAND

Para recibir sus tarjetas personalizadas, por favor siga los siguientes pasos.

1l
2.
3.
4.

Escoja una foto

Enviala por correo electronico a cardwizard@ Outlook.com
Ponga su nombre en el asunto del correo

Preferiblemente una foto horizontal de alta resolucion
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